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What could you do with more time in your day? 
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People have been glued to TV screens since the middle of the 20th century. Video on the web has had a 

similarly dramatic impact on the way content is consumed, resulting in YouTube becoming the web’s 

second most used search engine. 

 

A well-crafted video message can put you in front of your potential clients to ‘meet’ them on their own 

schedule. Are you buried in work? You can still be meeting clients. Are you on vacation? Your video is 

not. No time for sales meetings for the next month? You can still get a message to new clients. Embed 

your video into an email campaign, promote it via Google AdWords, or embed it on your site. When you 

get your potential client to your video they will get a chance to ‘meet’ you, no matter the time of day or 

location. 

 

Don't get left behind by leaving video content off your marketing plan! I can help you craft your message 

into a compelling video that you can post on your website or on YouTube or on a landing page… 

 

If it's visible from the computer screen, then it can be made into a screencast video using the 

sophisticated animation tools from Camtasia Studio. Imagine having a narrated video walk through of 

your product, website, slide deck, or photo gallery as a tool for your business arsenal! 

 

• I can create the storyboard for the video, mapping a logical path through the presentation.  

• I can script the narration for the video, making sure the message is delivered as clearly as possible. 

• I can provide a voice artist for the narration.  

• I’ll record the presentation and edit the video for quality.  

• I’ll edit the video for clarity and add animations and effects as necessary direct the viewer’s 

attention.  

 

Additionally, I’m familiar with the broad scope of inbound marketing methodology and can help you to 

make sure your video supports your marketing efforts: email list building, driving traffic towards a web 

page, product or personal branding, etc. 

 

 


